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Funnel
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Choose Content
 Focus * Desires
* Fit * Design
* Flow e Distribution
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Connect

e Simple
» Style
e System

Conversion
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Clarify Convert
e Position e Confirm
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Nurture
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Cultivate
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The PROBLEM
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They Run...

We Chase
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L ow Positioning...




The OPPORTUNITY




Great Fit. ..
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We Become The Authority...







KEY
PRINCIPLES

CHOOSE

Habitat Authority Messaging







